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Who Gives Money and Why?

º Federal

Å Gives and takes away based on political 

agenda

Å Typically tell you what to do through 

issuance of RFPs

Å Fewer dollars means fewer submissions = 

success rate increases

Å Slow review process

º State

Å Little money for basic research

Å Outsource work when budgets decrease

Å BUT - even when they have money they 

often donõt tell you about it

Federal and State funding accounts for more than 75% of all money granted (note that this is 

money granted, if contracts are included the percentage would increase to well over 90%).



Federal Government Funding

º Categorical Grants

Å Address a specific area of programmatic concern

º Block Grants 

Å Pass categorical grant money to the state for administration following state rules.

º Formula Grants

Å Funds allocated according to set criteria, such as number of individuals below the poverty level .

Å Specific to a problem area or geographic region 

Å Must pass through an intermediary such as a city government

º Cooperative Agreement or Cooperative Research and Development Agreement ( CRADA)

Å Similar to a grant, but sponsor's staff is actively involved in proposal preparation and has substantial 
involvement in research activities once the award has been made



State Government Funding

º In terms of dollars most state grants come from federal block and formula grants.

* States can develop their own priorities for distribution of these federal funds.

* States may add restrictions in addition to those imposed in the federal guidelines, use a peer 

review system, or use elected officials or political appointees to review applications.

º States also create their own programs and review may or may not be by state -wide 

criteria .



State/Federal Grant Opportunities

º Broad Agency Announcement (BAA )

Å An announcement of a federal agency's general research interests that invites proposals and 
specifies the general terms and conditions under which an award may be made.

º Investigator -Initiated Proposal

Å A proposal submitted to a sponsor that is not in response to an RFP, RFA, or a specific PA.

º Program Announcement  (PA) 

Å Describes existence of a funding opportunity. It may describe new or expanded interest in a 
particular extramural program or be a reminder of a continuing interest in an extramural program.

* Parent Announcements : A form of PA used by the NIH, span the breadth of the NIH mission in 
order to ensure it has a way to capture òunsolicitedó applications that do not fall within the scope 
of targeted announcements.



State/Federal Grant Opportunities (continued)

º Request for Applications (RFA )

Å Announcements that indicate the availability of funds for a topic of specific interest to a sponsor. 

Successful proposals submitted in response to RFAs generally result in the award of a grant. 

Specific grant announcements may be published in the Federal Register and/or specific sponsor 

publications.

º Request for Proposal ( RFP)

Å Announcements that specify a topic of research, methods to be used, product to be delivered, 

and appropriate applicants sought. Successful proposals submitted in response to RFPs generally 

result in the award of a contract. Notices of federal RFPs are published in the Commerce Business 

Daily .



State/Federal Grant Opportunities (continued)

º Contract 

Å A mechanism for procurement of a product or service with specific obligations for both sponsor 

and recipient. Typically, a project of interest to the funder and the methods for conducting the 

project are specified in detail by the sponsor, although some sponsors award contracts in 

response to unsolicited proposals .
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Private Charitable Giving

º Individuals | $258.51 billion

º Bequests | $28.13 billion

º Foundations | $53.97 billion

º Corporations | $17.77 billion

Source: Giving USA 2015 



Giving by Type of Recipient
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32%

Education

15%
Human Services

12%

Gifts to Foundations

12%

Health

8%

Public -society benefit

7%

Arts, Culture, and Humanities

5%

International Affairs

4%

Environment/Animals

3%

Individuals

2%

Source: Giving USA 2015 



Statistics for Foundation & Corporate Giving

º Foundations

Å 87,000 Foundations

Å Gifts total $54 billion annually

Å often have geographic or other limitations

Å advance a particular cause(s)

º Corporations

Å Give for enlightened self -interest

Å Increase quality of life

Å Improve workforce development

Å Improve public image

Å Gifts total $18 billion annually



Types of Private Foundations

º National General Purpose Foundations

Å Interests in several areas and fund projects that will have a broad impact.

º Special Purpose Foundations

Å Define their area of interest specifically.

º Community Foundations

Å Want to make a difference in the communities in which they are based

º Family Foundations

Å Typically closely aligned with familyõs interests/priorities. Board members are typically family.



Patterns of Foundation Funding

º Education is the largest recipient of foundation funds (25%) followed by human services 

(17%), health (16%), and the arts (12%)

º Higher education receives more support than any other aspect of education (15% 

compared to 6% for K -12) ðlargely due to dollars that fund research -related activities

Source: Giving USA 2015 



Identifying Potential Funders

º Define your project, its goals and the specific actions you will take to achieve those goals

º Grants.gov is federal clearinghouse for government opportunities

º The Foundation Directory Online is a great source for information on 92% of all foundation 

funding .

Å The Foundation Directory Online , produced by The Foundation Center, is available by 

subscription, but is also available in the public library .

º Oregon or Washington DataBook

º 990s

º Other resources

http://www.grants.gov/web/grants/search-grants.html
https://fconline.foundationcenter.org/
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